Background: A range of barriers influence women's uptake to a first breast screening invitation. Few studies however, have examined factors associated with second screening uptake. This study follows Maltese women to explore predictors and behaviours to re-attendance, and to determine if uptake of first invitation to the Maltese Breast Screening Programme (MBSP) is a significant predictor of second screening uptake. Methods: A prospective study was conducted to determine factors associated with re-attendance for 100 women invited to the second MBSP round. Records of women's second attendance to the MBSP were extracted in January 2016 from the MBSP database. Data were analyzed using chi-square tests, Independent Samples t-test, Mann Whitney test, Shapiro Wilk test and logistic regression. Results: There were no significant associations for sociodemographic or health status variables with second screening uptake (p > 0.05), except breast condition (Fisher's exact test, p = 0.046). Non-attendees at second screening were most unsure of screening frequency recommendations (χ2 = 9.580, p = 0.048). Attendees were more likely to perceive their susceptibility to breast cancer (p = 0.041), believed breast cancer to be life changing (p = 0.011) and considered cues to action to aid attendance (p = 0.028). Non-attendees were in stronger agreement on mammography pain (p = 0.008) and were less likely to consider cues to action (15.4% non-attendees vs 1.4% attendees) (p = 0.017 respectively). 'Perceived barriers', 'breast cancer identity', 'causes' and 'consequences' were found to be significant predictors of second screening uptake, with 'perceived barriers' being the strongest. The inclusion of illness perception items improved the regression model's accuracy in predicting non-attendance to the second screening round (84.6% vs 30.8%). First screening uptake was found to be a significant predictor of subsequent uptake (OR = 0.102; 95% CI = 0.037, 0.283; p = 0.000). Conclusions: Interventions to increase uptake should target first invitees since attending for the first time is a strong predictor of uptake to the second cycle. Further research is required given the small sample. Particular attention should be paid to women who did not respond to their first invite or are unsure or reluctant participants initially.
Background
Breast cancer continues to be a major cause of female morbidity and mortality worldwide [1] . Regular breast screening (BS) for breast cancer (BC) could lead to a 25-30% reduction in mortality rates in the population of women invited for screening [2] . This evidence led to the implementation of screening programmes across Europe based on the EU Council recommendations, which recommend biennial screening mammography in average-risk women aged 50-69 years [3] . A Maltese breast screening programme (MBSP) was set up in Malta in 2009 to screen women (aged 50 -60 years) through mammography every 3 years [4] , aiming gradual expansion to reach women until the age of 69 years while reducing the screening time interval as in other countries [5] . In 2015, this age cohort (50-60 years) was in its second BS round.
Breast screening uptake is defined as "the proportion of women invited who attend for screening within 6 months of their invitation" ( [6] , p.1). In Malta, the overall attendance rate was below the acceptable target of 70% in the first BS round [7] . Similarly, substantial variation in BC uptake exists across other countries [1] . An important factor that merits exploration includes regular screening adherence, because of its significant impact on morbidity and mortality reductions [8, 9] . Detecting BC early is not ensured by a one-off BS attendance [10] , but on the consistency of attendance in line with recommended time intervals [11] . The literature suggests that previous mammography use is highly associated with future use [12] because women believe in the effectiveness of screening which in turn increases their intentions to go for screening, resulting in their adherence to subsequent screens [13] . An earlier study by Cockburn and colleagues [14] found that those having weakest intentions to attend for their first screening are less likely to attend for their second screening (OR = 0.44, CI 0.23, 0.85). Therefore, it has been suggested that programs should focus on reaching those who have underutilized mammography in their past [12] as this would feed into attendance in subsequent BS invitation rounds. Nonetheless, many studies have focused on the reasons for one-time screening rather than subsequent use [9, 15] and limited studies have sought to specifically explore predictors of uptake to second round BS invitations [14, 16, 17] . In a comparative study of 200 re-attenders and 200 non-re-attenders for second triennial National Breast Screening Programme appointments in Nottingham [10] , the 200 women who failed to accept their invitation implicated their negative initial screening experience in their decision, with 41% implicating pain, 6% stress and 3% embarrassment.
To our knowledge, no research yet exists on women's reattendance at the MBSP or on screening predictors to the second BS round in Malta. In 2017, we reported on first screening uptake of the MBSP [4] . We found that Health Belief Model (HBM) constructs were the strongest predictors of uptake of first invitation to the MBSP, though the inclusion of illness representation dimensions improved the predictive accuracy for non-attendance. In the present study, we follow a sub-sample of Maltese women with three main objectives: (1) to determine their re-attendance at the second BS invitation round; (2) to explore whether sociodemographic factors, health status, knowledge, health beliefs and illness perceptions are significant predictors of second BS uptake; and (3) to determine if uptake of first invitation to attend the MBSP is a significant predictor of uptake to the second invitation in Malta.
Theoretical framework
BS behaviour is influenced by a number of factors, including health beliefs [8] , illness representations [8] , knowledge of BC and BS [4] , socio-demographic factors [4] , and health status (medical factors) [8] . These factors were found to influence BS attendance in the first invitation round in Malta [4] . The Health Belief Model (HBM) was used as a theoretical framework for this study, due to its application in myriad preventive health behaviours, including BS [8, [18] [19] [20] . The HBM consists of six main variables (constructs), namely perceived susceptibility, perceived severity, perceived benefits, perceived barriers, cue to action, and self-efficacy [19] . These variables play an important role in an individual's perception about BS, such that women are more likely to perform BS if they feel susceptible to BC or the risks of contracting BC (perceived susceptibility), believe in the seriousness and consequences of the disease (perceived severity), perceive more benefits than barriers from undergoing mammography, have higher confidence for obtaining mammography, and take heed in cues to action [19] . Based on the HBM, women's perceptions about BC are derived from their knowledge and perceptions about the disease, which predicts whether women will attend for mammography [18] . However, the HBM does not include the impact of emotions to predict BS behaviours, which is why the Common-Sense Model (CSM) [20] , also used to explain BS behaviour in a small number of studies [8, [21] [22] [23] [24] [25] , was utilised in this study. The CSM considers the cognitive and emotional representations of a health threat [8, 26, 27] and guides subsequent coping behaviour [28] . Illness perceptions comprise the following constructs: BC identity, cause, cancer timeline (acute/chronic, cyclical), consequences, personal and treatment control, illness coherence and emotional representations. [8, 21] .
Methods

Study design and setting
The full details of the methods are described in detail in our prior paper [4] . This prospective study was conducted in Malta in January 2016 to determine factors associated with the second BS cycle.
Participants
Of the 404 women surveyed between June and September 2015 about their first BS attendance [4] , 100 women were identified in January 2016 to have subsequently been invited to the second round. These 100 women were a sub-sample of participants of our larger study [4] who had received an invitation to attend both the first and second MBSP round. Description and characteristics of the larger sample (n = 404) are found in the previous study [4] .
Measures
To predict reattendance, we used our previously constructed 121-item questionnaire based on Champion's Health Belief Model Scale (CHBMS-MS) and the Revised Illness Perception Questionnaire (IPQ-R). The full details of its translation, adaptation and pilot-testing among Maltese women have been described in detail in our prior published paper [29] .
Variable definitions
A second invitation was defined as the second (subsequent) time a woman is invited to the MBSP and either attends or does not attend for the mammogram. Women were considered eligible in this study if their scheduled appointment date had elapsed for their second BS invitation and they had not informed the unit to reschedule their mammography invitation. A screening invitation is posted to the client approximately 1 month before the scheduled mammography date. Hence, those women invited to the second BS round and awaiting their scheduled day for mammography screening were not considered in this study.
Data analysis
Several statistical tests were used to analyse the differences between attendance or non-attendance to the second MBSP invitation. Chi-square test was used to test for association between two categorical variables (e.g. attendance against women's knowledge of the breast screening frequency); however, Fisher's exact test was used when the assumptions of the Chi-Square test were violated. The Shapiro-Wilk test was used to test for normality of all construct variables. Furthermore, the following tests were used throughout the analysis: the independent samples t-test and the non-parametric Mann-Whitney test. Significant predictors for re-attendance were determined through the binary logistic regression.
Hence, several models were developed (using different constructs and variables) to predict attendance and non-attendance to the second MBSP invitation. The 'backward-elimination' was applied to exclude any non-significant variables from the latter models and the final output included the unstandardized coefficients, standard error, the Wald value, p-values, Odds Ratios (ORs) and 95% confidence intervals (95% CIs). The data was analyzed using SPSS version 21 under the guidance of an expert statistician. A P-value of < 0.05 was considered statistically significant (Table 1) . Table 1 presents the sample characteristics (n = 100). At the time of the second screening cycle, women were aged between 53 and 63 years with a mean of 58.63 years (±2.63 SD (standard deviation)).
Results
Sample characteristics
From the 100 women invited to the second screening round (Fig. 1) , nearly three-quarters of this sample (74%; n = 74) attended the second screening round; of these, 83.8% (n = 62) had responded to their first invitation while 16.2% (n = 12) had not attended the first screening round. Over a quarter of our sample (26%; n = 26) did not attend the second screening round; of these, 34.6% (n = 9) had attended the first screening cycle while 65.4% (n = 17) had not responded to their first invitation. Women who attended their first invitation were more likely to sustain screening mammography adherence than non-attendees (χ2 = 22.6, p < 0.001).
Associations between psychosocial factors, and attendance and non-attendance to a second BS invitation Similar to the analysis carried out in our previous papers to analyse the associations between attendees and non-attendees in relation to lifetime mammography practices [30] and timely adherence [31] , the following analysis focused on the associations between attendees and non-attendees to a second BS invitation.
Sociodemographic factors and health status
There was a significant association between breast condition (lumps or cysts but not BC) and second screening uptake (Fisher's exact test applied: p = 0.046), whereby from those who attended their second invitation, 15.1% had a breast condition, whereas from among non-attendees, 34.6% had a breast condition. There were no significant associations for other sociodemographic or health status variables (p > 0.05).
Knowledge
There was a significant association between knowledge about recommended frequency for attending BS; women who did not attend the second screening invitation were most unsure of the recommended frequency (χ2 = 9.580, p = 0.048).
Health beliefs
No statistical significance was found for the majority of the HBM constructs, except for 5 items (Table 2) as follows: 25.7% of women who attended the second round strongly disagreed with the statement: 'there is no is possibility of getting breast cancer' as opposed to 11.5% of non-attendees (p = 0.041), while 23.1% of non-attendees were undecided. Attendees considered more strongly than non-attendees (41.9% vs 19.2%) that they would sustain mammography adherence if their GP advised them to attend (p = 0.028). Non-attendees were in stronger agreement than attendees (11.5% vs 0.0%) that mammography is painful or uncomfortable (p = 0.008). Non-attendance at the second invitation round was more likely for women who considered reminder letters, reminder phone calls and text messages not to be of help (15.4% non-attendees vs 1.4% attendees) (p = 0.017 respectively).
Illness perceptions
No statistical significance was found for all illness perception items except for one variable (Table 3) : those who attended the second screening round agreed more strongly than non-attendees (39.2% vs 7.7%) that their whole life would change if breast cancer occurred (p = 0.011).
Differences between attendees and non-attendees
We further explored health beliefs and illness perceptions as 'constructs' and which of these constructs were statistically significant with second BS uptake. Table 4 shows the relationship between all 14 constructs respectively (perceived susceptibility, perceived benefits, perceived barriers, cues to action, self-efficacy, breast cancer identity, causes of breast cancer, cancer timeline: acute/ chronic, cancer timeline: cyclical, consequences, personal control, treatment control, illness coherence, emotional representations), and attendance and non-attendance to second BS round.
The 'perceived barrier' construct was the only statistically significant variable that described the variance between attendees and non-attendees.
Predictors of attendance and non-attendance to the second screening round Similar to the analyses carried out in our previous paper to predict lifetime mammography attendance in Malta [30] , the following analyses focused on predicting attendance and non-attendance to the second BS invitation. The most significant variables for all logistic regression models are presented in Table 5 . Logistic regression models 1 and 2 incorporated all items related to demographic and health status variables respectively, though none were found to be significant predictors of second BS uptake. Models 3 to 7 include the psychosocial variables. Model 3 incorporated all HBM variables, of which three variables were found to be good predictors of second BS uptake: 'there is no possibility of getting breast cancer' , 'fear of the unknown procedure' , and 'GP advice to attend' (Table 5 ). For this model, attendance was predicted with an accuracy of 93.2% and non-attendance with 30.8% accuracy. When removing 'fear of the unknown procedure' from the model, the accuracy decreased from 30.8 to 19.2% and hence was retained even though p > 0.05.
Model 4 included all IPQ-R variables, of which four IPQ-R variables were found to be good predictors: 'breast swelling, dimpling, redness or soreness of the skin' , 'diet' , 'altered immunity' , and 'if you had BC, your whole life would change' ( Table 5 ). The accuracy for this model was 89.2% for attendance and 69.2% for non-attendance.
Model 5 Model 6 incorporated all individual Health Belief and Illness Perception items, of which 14 variables were significantly different. However, the latter variables made this model more complex due to the large number of predictors. The model accuracy improved substantially to 95.9% for attendees and 84.6% accuracy for non-attendees. The model accuracy decreased from 84.6 to 76.9% when the following variables were removed from the model: 'if you find a lump through a mammogram, the treatment for breast cancer may not be as bad' and 'having a mammogram will decrease your chances of dying from breast cancer'. Hence, the latter variables were retained even though p > 0.05.
A logistic regression model (Model 7) was constructed with all 14 constructs (i.e. HBM and IPQ-R as constructs not individual items). The following constructs were the most significant predictors of second screening uptake: 'perceived barriers' , 'breast cancer identity' , 'causes of breast cancer' and 'consequences'. The 'perceived barriers' construct was found to be the strongest predictor. However, non-attendance was predicted with an accuracy of 30.0%, which is inferior when compared to Models 5 and 6 (69.2%). Moreover, when removing the Breast cancer has serious economic and financial consequences 3.9 0.5 3.8 0. constructs 'causes of breast cancer' and 'consequences' from the model (p-value slightly greater than 0.05), the accuracy to predict non-attendance would decrease from 30.0 to 15.4% even though p > 0.05. Although 'perceived barriers' remains the most important construct to describe the variance between attendees and non-attendees, illness perception constructs (breast cancer identity, its causes and consequences) can also be considered as strong predictors of second BS uptake; a result further echoed in Model 5, where the predictors are all related to illness perceptions (breast cancer identity and consequences). Hence, although Health Beliefs are important predictors of BS uptake, the model accuracy improved with the inclusion of illness perception items into one logistic regression model (Model 6 vs Model 3).
Predicting attendance to second screening using first screening uptake
When a logistic regression model was applied to predict second (subsequent) BS uptake using the first BS uptake as the predictor (Table 6 , Model 8), non-attendance was predicted with an accuracy of 65.4% and attendance was predicted with an accuracy of 83.8%.
Another model (Model 9) incorporated the Health Beliefs and Illness Perception constructs as covariates, together with the first screening uptake variable as the main independent variable. Model 9 shows that, following the inclusion of all the constructs, 'Perceived barriers' and 'Breast cancer identity' were found to be important covariates to improve the accuracy of predicting the attendance to the second screening cycle i.e. 83.8% (Model 8) to 91.9% (Model 9). On the other hand, model accuracy dropped from 65.4% (Model 8) to 61.5% (Model 9) Table 4 Comparisons between health beliefs/illness perception constructs and second breast screening uptake when predicting non-attendance to the second invitation at the MBSP.
Discussion
It is not enough to getting women to initiate BS, but it is essential to encourage them to maintain use over time.
Previous studies have examined re-attendance rates [6, 16, 32] . However, BS statistics are not available specifically for a second BS invitation. The available routine BS statistics largely provide cross-sectional estimates of coverage rather than information on women's ongoing attendance at BS [33] . Moreover, data has long relied on self-reports [34] , are measured by area deprivation (using either residential postcodes or general practice postcodes) rather than individual characteristics [35] and can be affected by inflation based on registered general practice lists [33] . Our preliminary rates for Maltese women invited to their subsequent call seem to be lower than those in other countries (Fig. 1 : from the total data (n = 100), 62% of Maltese women attended the first and second round, 9% had attended the first but not the second round, 17% attended neither call). In a recent study in London among different ethnic groups [6] , white British women were most likely to attend their first call (67%) and routine recall (78%). Mixed White and Asian women had the next highest uptake of routine recall invitations (75%), followed by Indian women (first call (61%) or routine recall (74%) appointments), Pakistani (52 and 67%, respectively) and Bangladeshi women (43 and 61%, respectively). The lower subsequent uptake rates in Malta could be due to the programme being relatively new. However, we could not find previous studies that explored re-attendance. We therefore sought to explore the associations and predictive psychosocial factors to second screening based on social cognitive theory.
All sociodemographic characteristics were not significantly associated with second screening uptake and the latter were also found to be non-significant predictors of second screening to the MBSP. These findings are substantiated by similar predictors of returning to a second screen in Australia [16] .
More specifically, earlier studies found that women with a breast problem were more likely to undergo clinical breast examination (CBE) and mammography than those who had none [36, 37] , while poor self-rated general health status was not associated with ever having had a mammogram in another study [38] . This relationship is likely driven by higher knowledge levels on the benefits of BS [36] . In contrast, we did not observe significant differences between attendees and non-attendees for self-reported health status in this study, except for those who claimed they had a breast condition. The latter women were more likely not to attend for second screening when compared with those who said they did not have any breast problem. We are aware that self-reports may not be as accurate as clinically documented mammographic reports. Nonetheless, in view of the nature and organization of the cognitive and emotional representations of such a health threat, as proposed by CSM [8, 26, 27] , women may have opted to attend for private mammography [4] , possibly as our earlier study suggests, to obtain an earlier result [7] . Such reasons for non-attendance to second round screening merit further investigation in the local context. This study also provides evidence that women who were less knowledgeable of the recommended screening frequency were less likely to reattend at the MBSP for a second invitation. There is a similar widespread lack of knowledge of the recommended screening guidelines for a first BS invitation in Malta [4] and in other countries [39, 40] . The impact of the physician-patient relationship may be a reason for the latter finding. In this respect, it is important to note the variation in the order of invitation from service to service. For example, in the UK, women are invited to BS through GP practices [41] whereas in Malta, women are not registered with GP practices but are invited to BS according to age cohorts. Possibly, this infrequent encounter between GPs and Maltese women (Table 1 ) may be the reason for physicians' lack of opportunity to address knowledge gaps and to recommend regular BS practices.
Factors associated with BS behaviours in other populations [42, 43] were similar to the second BS round at the MBSP. Namely, Maltese women who believed that they were susceptible to BC, considered the personal consequences of the disease, believed that mammography was not painful, and considered cues to action to motivate them to attend, were more likely than others to re-attend. Similarly, items for BC consequences and cues to action as well as mammography pain were also significantly associated with first BS uptake at the MBSP. Evidence has shown that women's responsibilities within the family may conflict with self-care and limit screening attendance and re-attendance [44] . Efforts to educate health care providers, particularly physicians, should emphasize the importance of mammography referral and regular physical check-ups [43] .
Of the remaining cognitive variables, perceived BC susceptibility and attitude towards use predicted attendance to the second BS round, echoing predictors of repeat use in other studies [45] while contrasting other evidence [32] . Attitudes towards BS behaviour and risk perceptions may be necessary components of why Maltese women contemplate maintaining a behaviour, but may not be prime motivators to influence the initiation of that behaviour.
Self-efficacy was not significantly associated with maintaining BS practices in our study but played a key role in explaining why some women were unable to initiate BS at the MBSP [4] . Although previous research has shown that self-efficacy may be particularly central in moving women from contemplating about undergoing mammography to actually obtaining it [46] , in the context of a second BS invitation, the rising challenges or barriers women experience when trying to maintain that behaviour may buffer the intentions that prompt planning for that behaviour [32] .
Although several variables differentiated those women who returned for second round screening in the programme from those who did not, the 'perceived barrier' construct was found to consistently explain the differences between attendees and non-attendees and to improve the accuracy of predicting attendance to the second screening cycle; a concurrent finding for first invitation to the MBSP [8] . A trial by Farhadifar and colleagues [47] also suggests that regular BS practices are related to fewer barriers. The fact that some women did not return to their second invitation implies that based on their first contact with the screening service, they were less likely to return for routine calls. In the extant literature, this is attributable to a previous negative experience [48] , possibly due to pain or discomfort [7, 49] , embarrassment, distress, unhelpful staff and/or lower reassurance during the first screen [50] . Our national data also provides evidence that fear of pain was a major factor for not attending the first BS invitation [4] and similarly, this study found pain to be a significant determinant to non-adherence. Preparing women through the invitation letter or in screening campaigns [51] and improving the mammography experience so that it matches women's expectations could help to increase and maintain BS uptake [6] .
The inclusion of both Health Beliefs and Illness Perception items in our study improved the accuracy of predicting non-attendance to the second cycle (Model 6, 84.6%). This finding coincides with findings for first invitation [4] . Given the importance of both theories and the higher predictive accuracy for both BS cycles, it is likely that psychosocial variables, women's perception of BC and its related risk, and the enactment of cancer control measures predict regular BS behaviours [52] in an attempt to gain control over the disease [53] . This sense of internal control has been proven among disease-effected individuals across diverse health contexts [22, 54, 55] and healthy individuals [8, 52] .
Finally, when considering that only one variable was utilised to predict second screening uptake, Model 8 can be considered as an extreme improvement over all the previous logistic regression models (Table 5) . Furthermore, the fact that Model 8 utilised only one predictor to predict second uptake makes the model more efficient and easy to use. Moreover, first screening uptake is a very important and significant predictor to predict future uptake as this variable does not require any health beliefs and/or illness perception variables or any other information to predict second BS uptake. Our results further support the evidence that women who obtain at least one mammogram are more likely to obtain subsequent screening [8, 12, 56] . Attendees may be more aware of the possibility for BC to occur, possibly because a BC threat (BC identity, causes and consequences found as CSM predictors for a second BS invitation in this study), coupled by BS benefits, may have helped the individual to ascertain what factors pose barriers to BS attendance and adjust these in the first place. Therefore, what matters most is the social and psychological characteristics, health behaviours and attitudes which women bring to screening the first time, such as a positive attitude towards BS, its value, health behaviours and the belief that an individual would be able to overcome any obstacles to attendance [8, 56] . The most important implication is that if women can be recruited successfully on the first occasion, they will probably stay in the programme. Hence, efforts could focus on identifying and encouraging attendance among women who have never participated in BS and who are reluctant or unsure to participate initially [14] because if women are persuaded to change their beliefs, attendance rates will increase and reattendance will become a matter of routine [17] .
Strengths and limitations
Our study was not subject to response bias because figures for re-attendance were extracted from screening records. This study is one of a few to assess sociodemographic and attitudinal variables as predictors of adherence, but we found none that used initial predictors including HBM and CSM to explore the second BS round. There are some limitations in our research. The limited sample size to examine women's attendance to a second BS invitation may have reduced the representativeness of the sample. While the percentage of women by district or age was similar to that of the larger study [4] , our findings may not be generalizable to the entire Maltese female population invited to their second screening. The characteristics of some women may have changed from first to second screening; this may have introduced misclassification and an underestimation of the relationships presented. Notwithstanding, the study design was necessary for the feasibility to conduct a prospective study to clarify and strengthen our findings, based on an understanding of the culture and attitudes among the Maltese population. Additional research would help to identify barriers and reasons influencing decisions about BS maintenance at the MBSP.
Conclusions
Researchers have focused more often on promoting behaviour change than on sustaining change. We explored, for the first time, the psychosocial associations, differences and predictors to the second screening invitation based on demographic factors, health status, knowledge, health beliefs, illness perceptions, and actual previous health behaviours. The combination of HBM and CSM variables provided improved prediction of attendance and non-attendance to the second screening call. Perceived barriers, breast cancer identity, causes of BC, and consequences contributed most to the regression models, though perceived barriers was consistently significant across the analyses. Interventions should particularly target non-attendance to first screening. If non-attendees can be persuaded to attend once, they are likely to re-attend, unless their screening experience has been a negative one. The implications of these results are considered for theory, policy and practice to improve the limited understanding of second round screening and to aid the design of culturally sensitive interventions to improve breast screening uptake in Malta. 
